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Annual Theme Planner
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Campaign Name: A d Planner

Ad Type Campaign Goal
L] Print Ad (] Banner Ad Special/
: Awareness
[ ] Social Image Ad ] Video Ad O Discount N
[ | Carousel Ad
: Video Length O Lead . ] Traffic
[] Story Ad (vertical) 9 Generation
[ | Search Engine Ad
Platform(s): Campaign Start: Campaign End:
Hook (Catchy Title):
ATTENTION = Curiosity + Emotion + Relevance HOOK LENGTHS:

Facebook: 25 Characters
Instagram: 125 Characters
Twitter: 180 Characters
Google: 25-30 Characters
Pinterest: 100 Characters

Image/ Video Idea(s)

Stories
1080 x 1920

Stories .
1080 x 1920 8 Stories
1080 x 1920

Stories
1080 x 1920

' ver 1128 x 191

' Cover Photo
1 1500 x 500

il Landscape

b 1200 x 627

Portrait

627 x 1200

Square
1200 x 1200 .
Portrait
1080 x 1920

Square
1080 x 1080

Caption:

Audience:
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